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Promoting professional media practice




February 2009
AMF Membership

Dear Media Professional/AMF member (old ex member!!)

The Advertising Media Forum (AMF) is a national body comprising a broad scope of members encompassing all those who make media planning or buying decisions – including media directors, planners, strategists and buyers. Although most of these delegates are employed within advertising and media specialist agencies, media strategists, planners and buyers employed by marketers are also eligible for membership.   

The AMF committee is actively involved with all the industry bodies: SAARF Board and all its Council committees and all the Council meetings, ACA, GCIS Monitoring and Steering Committee, ABC, Outdoor, Electronic, Interactive, AMASA, AAC, AAA, LCA, SAQA, MAPP-SETA, etc.

We continue to share and debate important issues. We need your involvement and participation within the AMF as a forum that is committed to transformation and change, and along with this goes its commitment to transparency and keeping media people around the country informed on its activities. In essence the AMF continues to act as a formal body representing and promoting the interests of any organisation involved in planning and buying media for a third party or themselves.  

The membership fees are designed to enable more people to be sent information and attend the meetings where valuable networking takes place and you can get up to speed on industry issues. The sharing of information and meeting with your peers is a vital ingredient of a healthy, growing industry, as well as to your career and business development. We urge you to join, even if it’s simply as an observer. There is no pressure to be involved in anything, not even a discussion or sub committee. It is vital that you are a part of your industry and we are confident that you will benefit from the knowledge you are sure to gain. 2008 saw the frequency of info mailers increase from the AMF we hope this added real value to you.
The attached membership application needs to be completed and returned by 20 February 2009. There are two levels:

1. Company membership is R4 400.00 for as many people as you want – and if you pay by 6 March 2009 you receive 10% discount – a great deal!

2. Individual membership is R1 650.00 – pay by 6 March 2009 and receive 10% discount.
The listed fees will entitle you to attend the AMF closed informative update meetings on the following: Electronic media, print, out of home, interactive media, research, measurement, industry funding, education and industry relations. Within each of these categories lie very innovative and contemporary changes that are happening on a daily basis, making it imperative that you keep abreast of what’s happening.

In addition to the meetings, we will continue to keep you abreast of developments, initiatives, industry related workshops and other happenings via email.
Jenné Zilz, a communication consultant, will assist me in coordinating the AMF meetings and managing the administration. She will be contacting you and following up on application forms, meetings and related matters.  

The next meeting is being held on Wednesday, 11 March 2009, 12:00-14:00 at the ACA, 1st Floor, Bond Street Centre, cnr Bram Fischer Drive & Bond Street, Kensington B, Randburg in Johannesburg and we look forward to seeing you there. Please contact Jenné Zilz on (011) 788-8412 / 083 452 9047 or email bzilz@global.co.za if you are planning to attend.    

Should you have any questions or queries, please do not hesitate to call or mail Paul Middleton (011) 327-6871 or paul@ebonyivory.co.za
Yours sincerely

Paul Middleton

AMF Executive Committee Member

